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AMERICA

Brand Value: 2, 105.714

Global Share: 60,9% (so,0%)
Quantity Share: 48 (0)

GLOBAL TOP 10 BRAND CORPORATIONS

m BRAND CORPORATION SEGMENT COUNTRY B"A'ggz‘g:'-“ -

EUROPE

Brand Value: 753.438
IT& TeChnC)lOgy 242.554 48 6% Global Share: 21,8% (22,6%)

Quantity Share: 32 (-1)

2 ) @ IT & Technology USA 175.865  26,7%

30 % IT & Technology ~ USA 149.502  40,7%

43 § Retail USA 140.248 25,9%

56 f Luxury France 90.702  19,4% Sran dﬁf I5ﬁ3.557

Global Share: 17,3% (17,5%)

610 § Retail China 80.842  50,5% Quantity Share: 20 (+1)
709 % Telco USA 76.108  27,8%

8 § IT & Technology ~ USA 66.219  -15,6%

97 § Consumer goods  USA 65.335 2,5%

10028 Retail USA 59.629 18,5%

or 2019/2020 in billion EUR

EUROPE TOP 10 BRAND CORPORATIONS
IN GLOBAL TOP 100

5. FRANCE
USA
c H I N A 14 SWITZERLAND
TOP SEGMENT (TS): : ' . ’ Consumer goods
gi‘::glm‘:lt:l/: IT & Technology TS: Financial Services BETEION
202.153 2 090 289 387,679 s Consumer goods
+99, * * 0 FRANCE
b 0 +17,7% . i
+16,7% -
: Consumer goods
TOP 5 GROWTH LEADER 2 GERMANY
- Automotive
USA 0
Automotive +102,4% 43. U.K.
GLOBAL
ina
IT & Technology +84,7% 45. ?IIERMANY
elco
,Eetlol,,',\' A +50,5% 3 .457 . 709 52. SWITZERLAND
Pharma
USA + 0 GERMANY
IT & Technology S 1 4' 7 /o — Business services
USA

+48,1%

Financial Services



