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Brand Value: 1,796.19

Global Share: 59,0% (s7,5%)
Quantity Share: 48 (0)

GLOBAL TOP 10 BRAND CORPORATIONS

m BRAND CORPORATION SEGMENT COUNTRY BRA';';‘,‘;ALUE -

EUROPE

Brand Value: 735.55
IT & Technology 163.24 6,5% Global Share: 24,1% (25.1%)
Quantity Share: 33 (-1)

2(2) e IT & Technology ~ USA 138.78  16,4%

30 1 Retail USA 11142  36,6%

43 § IT & Technology ~ USA 106.23  20,4% ASIA

5 (5) 4 IT & Technology USA 78.47  10,3% Brand Value: 515.32
Global Share: 16,9% (16,9%)

6 (6) @ Luxury France 75.96 7,3% Quantity Share: 19 (+1)

70 % Consumer goods  USA 63.74  42%

s § Consumer goods ~ USA 61.80 1,0%

9 (9) @» Telco USA 59.56 1,1%

10044 Retail China 53.73  19,4%

EUROPE TOP 10 BRAND CORPORATIONS
IN GLOBAL TOP 100

GERMANY

K. 6. FRANCE
161.21
U S A . -2,8% 19. SWITZERLAND
! . 20. BELGIUM

1 ,782.1 3 ! 31. UK.
+7,3% '. 36. FRANCE

38. GERMANY
GLOBAL )
TOP GROWING SEGMENTS 45. FRANCE

LUXURY +21,5% 31047006 47. NETHERLANDS

0
RETAIL +18,3% +5 ,7 Yo 49. SWITZERLAND

IT & TECHNOLOGY +10,9%



