
 1 (1)   IT & Technology USA 163.24 6,5%

 2 (2)   IT & Technology USA 138.78 16,4%

 3 (4)   Retail USA 111.42 36,6%

 4 (3)   IT & Technology USA 106.23 20,4%

 5 (5)   IT & Technology USA 78.47 10,3%

 6 (6)   Luxury France 75.96 7,3%

 7 (8)   Consumer goods USA 63.74 4,2%

 8 (7)   Consumer goods USA 61.80 1,0%

 9 (9)   Telco USA 59.56 1,1%

10 (14)   Retail China 53.73 19,4%
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48 (0)
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US-tech brand corporations on top: APPLE remains most 
valuable brand corporation worldwide, followed by Google (2)
and amazon (3). Europe’s most valuable brand corporation
LVMH Group ranks No. 6 worldwide. China’s online-retailer
Alibaba has made it into the TOP 10 for the first time (+19,4%).
Retail (+18,3%), IT & Technology (+10,9%) and Luxury (+21,5%) 
segments show above-average growth. TOP 100 show a brand 
value increase of +5,7%.
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1,782.13
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